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POWERSOFT GROUP AT A GLANCE

A Establishedin 1995 in Scandicci(Florence, Italy) by Lucaand Claudio
Lastruccend Antonio Peruch,Powersoftis a global leaderin professional

audiotechnologies 31 285 50 e N M3

A Powersoft developsand manufactureshigh-efficiency amplifiers, signal YEARS OF HEADCOUNTS INTERNATIONAL REVENUES
processing platforms, and transducer solutions all designed and SUCCESS (today) PATENTS H1 2025
engineeredn-house

A In 2025 Powersoftacquired K—larray, expandi.ng'ts portfol_io with premium 6 140 2804
loudspeakersystemsand addingover 100 skilledprofessionals

) PRODUCTION COUNTRIES ADJ. EBITDA

A Driven by innovation and Made-in-Italy excellence,Powersoft sets new PLANTS COVERED MARGINH1 2028

standards in professional sound with patented, cutting-edge
technologies

HISTORY

1995- 1998 1998- 2008 2008- 2018 DEC 12018 2025 TOWARDS
O O ® O < «
BIRTH AND COMPANY MULTINATIONAL IPO K-ARRAY MARKET CONSOLIDATION
DEVELOPMENT GROWTH GROUP ACQUISITION & EXPANSION INTO

EMERGING ONES
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1) 4 productiorplantsare in outsourcing, 3
2) H1 2025 Revenues aAdj EBITDMarginwith 3monthsof contributionof kArray.



GLOBAL SALES & COMMERCIAL STRUCTURE

POWERSOFT ADV. TECH. CORP
Flanders, NJ, USA POWERSOFT R ¢
K-ARRAY USA LLC ‘ . ' Tokyo, Japan
Boston, USA

! A | POWERSOFT R
- Beijing, China

68 POWERSOFT DISTRIBUTORS/DEALERS
138 Countries

@® 28 SERVICE CENTERS 70 Countries

HEADQUARTER HEADQUARTER

@ 12 REPRESENTATIVES Scandicci, San Piero a Sieve, 14 REPRESENTATIVES
Florenceltal Florenceltaly

® POWERSOFT 1EW K-ARRAY

CORPORATE PRESENTAHON ﬁersoﬂ

. 80 KARRAY DISTRIBUTORS/DEALERS



THE AMPLIFIER IS NOT A SPEAKER WHICH IS NOT A LOUDSPEAKET
[9¢Q{ /[!wLC, o

SYSTEM WITH A PASSIVE LOUDSPEAKER‘ SYSTEM WITH AN ACTIVE LOUDSPEAKER

LOUDSPEAKER SOURCES LOUDSPEAKER SOURCES
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® POWERSOFT K-ARRAY
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SOLUTION PROVIDER ALONG THE ENTIRE VALUE CHAIN
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GLOBAL MARKET SEGMENTS
OPII/eI‘SOﬂ

iy gL R 22

CONVENTION AIRPORTS & THEME PARKS & STADIUMS
& EXHIBITION TRANSPORTATION ATTRACTIONS & ARENAS
CENTERS HUBS
I
) (ol
CONFERENCE HALLS HOUSES OF INDUSTRIAL & HOTELS &
& BOARD ROOMS WORSHIP COMMERCIAL RESORTS
APPLICATIONS
— ] i
o/ O
. —J
AUTOMOTIVE RETAIL & SHOPPING MUSEUMS & CRUISE SHIPS

MALLS THEATRES

K-ARRAY

Unique Audio Solutions

\‘/
AN

By [t L=

CORPORATE SPACES  HORE.CA  LUXURY RESIDENTIAL

& SHOWROOMS & YACHTS
; s %
IMMERSIVE & DESIGNER LIFESTYLE &
INSTALLATIONS EXPERIENTIAL SPACES
~ —
\% /
TRANSPORTATION BROADCAST
& STUDIOS
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THREE PILLAR STRATEGY TO KEEP THE GROUP GROWING

e

FOCUS ON INNOVATION
AND NEW TECHNOLOGIES

A Toplevel R&Dlaboratory

A Strong R&D teanalsothanks to
K-Array acquisition

At 2 ¢S NHeminQa
growth acceleratorto support
new projects and innovative
technologies

A Environmentallyfriendly

products Small sizedyugepower,
superefficient

CORPORATE PRESENTAHOIN

FROM PRODUCT COMPANY

TO SOLUTION PROVIDER

Integration of KArray

A Completesolution offering

Proprietary solutionsdesignedfor
specifictarget applications

Cloudnative IOT productdo offer
customrelatedservices

Softwarebasedservices to exploit
upsellingcross-sellingpotential
(cloud services)

Partnershipfor the expansion of the
product/service catalogue

&

STRENGTHENING OF PRESENCI

IN STRATEGIC MARKETS

Boostpresencein USthanks to the
strengtheningof the commercial
structureand business
opportunities

Partnershipswith strategicplayers
to enter new markets

New opportunities in the
automotive andtransportation
industry

Directpresencen China, Japan,
Middle East

ﬁersoﬂ




INTEGRATED AND SCALABLE

BUSINESS MODEL RESEARCH

v
CORE STRENGTHS MARKET INSIGHTS
IntegratedR&D:Innovation,proprietarytech, and v
versatile product design

DESIGN

SmartPurchasingTechnical knovhow and agile
supply chain v
Lean ProductionScalable output and fast tirt®-market RENELOHMENY
DiversifiedSales NetworkTargetedstrategies and global v
reachin premium audio markets PRODUCTION

N

® 4 4 | ¢
RACK AMP AMP MODULE [TRANSDUCE% [SOFTWARES LOUDSPEAKERS

MICROPHONES LIGHTS ACCESSORIES
SALES AND MARKETING
POWERSOFT POWERSOFR.O. DO e QFEICIAL K-ARRAY
e (China & Japan) MANUFACTURERS |GLIENTS DISTRIBUTORS US
M= TES REPRESENTATIVES

CORPORATE PRESENTAHOIN
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REDEFINING THE PRO AUDIO
INDUSTRY BY SET TN/
BENCHMARKS

2025

AUDIO TECHNOLOGY OF THE YEAR
NOTA 142

BEST NEW LIVE EVENTS PRODUC'fo

UNICAT /

/
__ A

2024

BEST PROJECT OF THE YEAR  /BEST INSTALLATIO

SPHERE, LAS VEGAS

211 ¢Qf
NEXT:

);
/

N

PROJECT ‘ ,
/. PortraitMilano Hotel CIALESSANDRO TATINI
2023 K-Arra
MANUFACTURER BEST AUDIO PRODUCT y
LIZARD
OF THE YEAR
o 4.3M
2022 / /
BEST AUDIO / BEST CONCERT HALL \
MANUFACTURER /  HUNGARIAN STATE OPERA HOUSE
o0
2021 , INTERNATIONAL R&D PERSONNEL  4.4% OF REVENUES
CORPORATE & SOCIAL ~  BEST CORPORATE SPEAKER PATENTS (23% OF EMPLOYEES) INVESTED IN R&D
RESPONSIBILIT_Y/’ VYPER IN EY 2024

e

BEST HOME CINEMA GLOBAL
THE CAMELLIAS

2020./

INDUSTRY

INFLUENCER ® POWERSOFT

t 2 4 S NBawh growdhacceleratorto support
new projects and innovativeechnologies

ﬁersoﬂ
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Ideofarm
K-ARRAY
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MADE IN IfoAL? EXCELLENCE

K-ARRAY

ﬁersoﬂ

HUMAN AUDIO EXPERIENCE

b’ A2

. PRODUCTION SITE Al
MODULES
Gorizia

PRODUCTION OF |
@ — ELECTRONIC BOARD§
Bologna
PRODUCTIOSF
ELECTRONIC
BOARDS HEADQUARTERS & FIN;
Vicenza ASSEMBLY

HEADQUARTERS & FIi Sauiiero.a Sicve,

ASSEMBLY
Scandiccil,
Florence

PRODUCTIOQF
ELECTRONIC
BOARDS
Cortona

CORPORATE PRESENTAHON 7omersoﬂ
11



ESTABLISHING PARTNERSHIPS WITH STRATEGIC PLAYERS

FORGING ALLIANCES WITH STRATEGIC STAKEHOLDERS STANDS AS A PIVOTAL TACTIC FOR EXPANDING INTO NEW N

LASTAMPA
Economia
Powersoft, collaborazione tecnologica
con Ferrari per migliorare esperienza audio

TELEBORSA

on'ersoﬁ COHESION"

BY CLAIR GLOBAL

La collaborazione - si legge in una nota - ha l'obiettivo di sviluppare soluzioni che
contribuiscano a migliorare l'esperienza del marchio Ferrari in ambito audio,

Powersoft announced partnershipwith
Cohesion part of Clair Global Group, the
biggest rental company in the world

Powersoftannounced a technology Powersoft announced its contribution in the
partnership withFerrari S.p.A. Immersive Sound ddpherein Las Vegas

K-array per Samsuniguxury LED David Guetta testimoniabf
For HomeCinema KI NNJ @8 Qa a2dzyR az2tdziAzya

ﬁersoﬂ
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NEW POWERSOFT HQ

HUMAN AUDIO EXPERIENCE CENTER

o 338

e TR

[ el L) 3

=
CentralizedEfficiency Enhancedtollaborationand cost :I. r=[i |l
savingghroughunified corporatefunctions

Innovation Hub:A global center for cuttingdgeaudio
technologyanddevelopment

Growth-Ready DesigrBuiltto supportincreasing
workforceandoperationaldemands.

SustainableDperations:Energyefficient technologiedor ?
reducedenvironmentalimpact. '

CollaborativeSpacesSynergistiavork environments
promotinginnovationand employeewell-being

©ATELIER(S) ALFONSO FEiVAE517*

CORPORATE PRESENTAHON 7omersoﬂ
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FOCUS ON MARKET TRENDS



THE ITALIAN EXCELLENGE

AT THE TOP OF HiEND
PROFESSIONAL AUDIO
MARKET

AT THE TOP OF THE PYRAMIB

A Top Leader inthe high-end professional
audio market.

A Globally recognizetharket setter of
cutting-edge products.

A Serving a diversified range of clients, both
professional customerand manufacturers.

A Since 1995 as a forefront player in the
market, set to face future challenges and to
exploit new opportunities.

CORPORATE PRESENTAHOIN

PRO AUDIO

Loudspeaker, Amplifiers, Mixer,
DSP Transducer & others

ﬁersoﬁ
K-ARRAY

uuuuuuuuuuuuuuuuuuuu

MID MARKET (SENPRO)

Portable sound, Headset,
microphones,
Mixer Console & others

MASS MARKET (CONSUMER)

TV Speaker System, Headset, in ear
audio set & others

15
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0 Z N1 n i Loadspeakers

INCREASING FOCUS M = n n 1 RackAraps .
ON GROWING SEGMENTS -2

REFERENCE MARKET FOR TARGET APPLICATI!
STEADILY GROWING IN NEXT 5 YEARS :

INSTALLED APPLICATIONSVE EVENTS

APowersoft outperformingvs market average
in the past 3 years

: . 2019 2020 2025 2030
ACompanystronger focus on installed business 2’2 2025 2030
allowsoptimistic forecastconsidering relevant
market size and growth E TOURING AND RENTEROWING DEMAND AFTER LONG SUFFERING

ABusiness opportunitiesn immersive applications
confirm brand strength and growing awareness in
leisure installed vertical markets

. IMMERSIVE APPLICATIORROWING QUICKLY, NICHE MARKET
LEISURE APPLICATICN3.ID GROWTH DUE TO LONG TERM PROJECTS FOR LARGE VENUES

COMMERCIAL APPLICATIGIENSTANT RELEVANT GROWTH EXPECTED IN THE NEXT FEW YEARS

Data source: Powersataboratiorbasedon primaryresearctpanels

LOUDSPEAKERS MARKET STAEONG DEVELOPMENT OUTLOOK OVER THE COMING YEARS

Data is related to reference market f@owersoftbranded rack amplifiers and transducers (modules excluded)

CORPORATE PRESENTAHOIN 7owersoﬂ
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A MARKET WITH ROOM o
FOR GROWTH AND | -} e,
CONSOLIDATION e
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Main market playersfor company
size andevelof verticalintegration
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FOCUS ON POWERSOFT GROUP FINANCIALS



H1 2025 GROUP RESULTS KEY FACTS

,ff ‘\’, Solid performanceof Powersoft Groupin H1 2025 which alsoincludesthe consolidationfor three months (April
¢« e 1st - June30) of K-Array,whichcontributede 6.2 M to revenuesande 2.0 M to Adj. EBITDAor the period.

Goodperformanceof the main economicaggregates

TotalRevenuesate 41.1 M (+11.3% YY)
Adj. EBITDAate 11.5M (+15.6% YoY)soundAd|. EBITDAnarginequalto 28.2%from 27.2%in H1 2024
Net Profit ate 5.2 M vse 6.3 M in H1 2024 due to foreignexchangesxpenseand costsfrom K-Arrayacquisition

NFPof € -51.4 M due to the acquisitiontransactionand the payablesto shareholdergelatedto the dividend
paymentof € 105 M (0.82¢ k & KdettkBan July30, 2025

To o Do To

Significantgrowth in the North Americanmarket, asthe outcome of both the strategicmeasuresmplemented
% during 2024 and the decisionto temporarily absorbthe impact of tariffs, which helped offset weakerresultsin
other regions,asEuropeandChina

W Bright outlook thanksto solid long-term partnerships

CORPORATE PRESENTAHOIN 7omersoﬂ
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FOCUS ON H1 2025 INCOME STATEMENT

(thousandsf Euro) 30/06/2025

Revenues

Otherrevenues

Total Revenues

Cost of sales

Increasedor internalwork
Commercial and marketirgxpenses
General anddministrativeexpenses
EBIT

Financiakxpenses

Financialncome

EBT

Incometaxes

Net Result

(thousandsf Euro)

EBIT
Amortization
Provisions
EBITDA
AdjustedEBITDA

40,651
431
41,082
(18,610)
871
(5,306)
(9,033)
9,003
(1,884)
493
7,612
(2,380)
5,232

30/06/2025

9,003

1,959

144
11,106

11,453

% on
revenues

100.0%
1.1%

-45.8%
2.1%
-13.1%
-22.2%
22.1%
-4.6%
1.2%
18.7%
-5.9%
12.9%

% on
revenues

22.1%

4.8%

0.4%
27.3%

28.2%

30/06/2024

36,471
438
36,909
(19,240)
807
(3,064)
(6,947)
8,465
(161)
372
8,676
(2,395)
6,281

30/06/2024

8,462
1,444

9,906
9,906

% on
revenues

100.0%
1.2%

-52.8%
2.2%
-8.4%
-19.0%
23.2%
-0.4%
1.0%
23.8%
-6.6%
17.2%

% on
revenues

23.3%

4.0%

0.0%
27.2%

27.2%

%change

11.5%
-1.6%
11.3%
-3.3%
8.0%
73.2%
30.0%
6.4%
n.s.
32.6%
-12.3%
-0.6%
-16.7%

%change

6.4%
35.6%
12.1%
15.6%

ATotal Revenuesat € 41.1 M, +11.3% comparedto € 36.9 M in H1
2024, driven by K-Array acquisition,which contributede 6.2 M to
revenuesandby the growth of U.S market

A Costof sales € 18.6 M, a decreaseof 3.3%vsH1 2024 thanksto
(i) a more advantageougproduct mix sold, (ii) higher salesprice
lists and (iii) the inclusionin the consolidationperiod of K-Array,
whichhasa lower costof salesmpact

A Commercialand marketingexpensesand G&AincreasedyoYdue
to the inclusion of K-Array in the consolidation period,
extraordinary one-off expensesrelated to the acquisition, and
strengtheningof the structure

AAdj. EBITDAe 11.5 M, +15.6% comparedto € 9.9 M in H1 2024,
with a€ 2.0 M K-Arraycontribution.

Adj. EBITDAVargin 28.2%

AEBITe 9.0 M, up slightlyvse 8.5M in H1 2024
EBITMargin 22.1%

A Financialexpensesincreaseddue to interestson the loan taken
out for the acquisitionand the adverseimpact of exchangerate
fluctuationsduringthe reporting period.

ANetresult; € 5.2 M vse 6.3 M in H1 2024

CORPORATE PRESENTAF
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FOCUS ON H1 2025 BALANCE SHEET

Tangiblefixed assets 2,047 1,674 373 22.2% , . ; . .
AsseisTomialTEIE 7516 1012 6,504 s A FixedCapital € 62.0 M stronglyincreasedmainlydue to:
Intangiblefixed assets 6,364 2,249 4,115 n.s (i) the provisionalgoodwill arisingfrom the purchaseof K-
Financiafixed assets 1,273 - 1,273 0.0% Arra
: Y

Goodwill 44,838 - 44,838 0.0% .. the i . tf iaht of Slin: ibl
Fixedcapital 62038 4,935 57103 s (i) he increasein assetsfrom right of use and intangible
Inventory 27428 20212 7216 3570 fixedassetsyesultingfrom the consolidationof K-Array.
Tradereceivables 12,975 11,206 1,768 15.8% . . .
Othor Sy IS 3799 2660 1189 42.8% ANet working capitat € 29.8 M increasedYoY due to the
Tradepayables (10,247) (6,649) (3,598) 54.1% consolidation of K-Array, whose balance sheet structure
Othercurrentliabilities (4,144) (2,471) (1,673) 67.7% reflectsadifferent ratio of currentassetgo currentliabilities
Net working capital 29,811 24,959 4,852 19.4%
Otherngn—currentassets(liabilities) (2,362) (1,465) (897) 61.3% A Net FinancialPosition € -51.4 M composecby:
Net capitalemployed 89,487 28,430 61,058 n.s. _ ]
Cashandcashequivalents 15,443 7,504 7,939 105.8% () Cashandcashequivalentsof € 15.4 M;
guliseeseis S S e LJus (i) Portfoliosecuritiesof € 5.9 M;
Nortcurrentfinancialliabilities (48,247) (392) (47,855) n.s _ S _ ]
Non-currentfinancialliabilitiesfrom rightsof use (6,423) (265) (6,158) n.s (i) Financialiabilitiesof € 72.8 M, referringmainlyto:
Currentfinancialliabilities (16,997)  (1,753)  (15,243) n.s A payablesandliabilities arisingfrom the acquisition
Currentfinancialliabilitiesfrom rights of use (1,117) (774) (343) 44.3% of K Array
Net financial position (51,422) 10,153 (61,575) n.s. ’ .
Sharecapital (1345)  (1,313) (32) 2 5% A payablesto shareholdersrelated to the dividend
Reserves (31,489)  (24,924)  (6,564) 26.3% paymentof € 105 M (0.82 € k & Kapptdvedby
Profit (loss)for the period (5,232)  (12,346) 7,114 -57.6% the { KI NB K Rléeth§ dmB@2il 16, 2025 and
Total equity (38,066) (38,583) 517 -1.3% settledon Ju|y3o1 2025
Total sources (89,487) (28,430) (61,058) 214.8%

CORPORATE PRESENTAHON 7omersoﬂ
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SOUND BALANCE SHEET

b9¢ 2hwYLDbD /!t bo9¢ CLb! b/ L![ th{L¢Lhb €kKa

15.4
7.5
20.2 58 Relatedto Powersoft
- Ea A PowersofFRI6€ 1.8 M
A Payableo shareholders 10.5 M
[ 27 | . s e
(10.2) A Otherfinancialliabilitiese 2.3 M
4.1
. 1 . Relatedto K-Arrayacquisition:
A K-ArrayLoans 6.4 M
m Other current assets Trade Receivables A IFR96 K-ArrayLoanse 5.7 M
= Inventory W TraceiR ol A PowersoftLoanfor the acquisitionof
m Other current liabilities
K-Arraye 9.2 M
A DiscountedDeferred Pricefor 51% of
NWC at € 29.8 M in H1 2025vs € 250 M in FY K-Arraye 8.4 M
2024 because of the consolidation of K-Array, . — A DiscountedEarnOut Debte 10.6 M
whose balancesheet structure reflects a different A Debtfrom put&calloptionse 17.9 M
ratio of currentassetsto currentliabilities S N
m Financial liabilities Financial assets
Cash and cash equivalents
CORPORATE PRESENTAHON ﬁersoﬂ
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GOVERNANCE

BOARD OF DIRECTORS

CARLO LASTRUCCI

& CHAIRMAN
@ LUCALASTRUCCI @ CLAUDIOLASTRUCCI ¢ ANTONIO PERUCH
@A CEO @A DIRECTOR @A DIRECTOR
® LUCAGIORGI ® ANTONELLA DIANA @ LORENZO LEPRI
@Rk DIRECTOR @R (NDEPENDENT DIRECTOME NONEXECUTIVE
DIRECTOR

STOCK FIGURES

180 -

160 -

140 -

120

100 -

30/01/2024 30/03/2024 30/05/2024 30/07/2024 30/09/2024 30/11/2024 31/01/2025 31/03/2025 31/05/2025 31/07/2025 30/09/2025 30/11/2025 30/01/2026

e POWERSOFT FTSEMIB.MI ITGRW.MI

Price B0/01/2026)Y € wmc ®mn
Market Cap 80/01/2026): Fe 207 M
AverageDailyVolume YTDF 1.8 K

IPQ 17/12/2018
Shares 12,844,964
Market: EuronextGrowth Milan

BOARD OF STATUTORY AUDITORS

e LUIGIFAZZINI
& CHAIRMAN

@ FEDERICA MENICHETTI MARCELLO BRAGLIA
M STANDING STATUTORY AUDITORSER STANDING STATUTORY AUDITOR

® MASSIMILIANO MANFREDI ® PAOLO LIMBERTI
@R ALTERNATE STATUTORY AUDITOMER ALTERNATE STATUTORY AUDITOR

AUDIT FIRMEY

SHAREHOLDINGS AND GROUP ORGANIZATION CHAR

EVOLVE S.r.l. HP SoundEquipmentS.p.At FREE FLOAT
73.80% 2.34% 23.86%

POWERSOFT S.p.A

POWERSOFT ADVANCH
TECHNOLOGIES CotpSA- IDEOFARM S.r.l. ITAL K-ARRAY BA.ITALY

100% 100% 51%

K-ARRAY USA LL¢
50%

ﬁersoﬂ
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1) Shares are subject to an-i®nth lockup period starting from April 1, 2025. 24
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S[S AND FESTIVALSOME OF OUR

POWERSOFT

Justin Timberlake
Katy Perry
Kendrick Lamar
Lady Gaga

Laura Pausini
Madonna

Martin Garrix
Metallica

Muse

Radiohead

Red Hot Chili PeppersA
Shawn Mendes
Sia

Taylor Swift

The Rolling Stones

Vasco Rossi
Zucchero

BurningMan
Coachella

Electric Daisy Carnival

Eurovision Song
Contest

Glastonbury Festival

LesDunes
Electroniques

Lollapalooza

Rock in Rio

Rockin' 1000
Roskilde Festival
Tomorrowland
Ultra Music Festival
Andmanymore...

AROUND THE

To o To Do Do Do Do Do Io Do Io Do Do P

)

Allianz Arena

Arena Corinthians
Audi Dome

Beijing National Stadiu
BeiteddinePalace
Burberry

CERN

City of Dreams
ClubCubic
Domino'sPizza
Dortmund Stadium
EstadioBBVABancomer
FiserviForum

GeloraBungKarno
Stadium

Google Campus

To To Bo o Do Do o Do Do I» Do Do

A Grand Theatre o

Quebec

Hard Rock Stadiu
Miami

LaCigale

Las Vegas Sphere
MadisonSquareGard
a052ylfRQ
MercedesBenz Stad
NRG Stadium

Pala Alpitour
PPGPaintsArena
QudosBank Are
Red Bull Arena
Royal Albert F




