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POWERSOFT AT A GLANCE

A Powersoft is an Italian company specializedin the design, production

and marketing of a wide range of advancedpatented technologiesfor 30 183 44
the professionalaudio market YEARS OF HEADCOUNTS INTERNATIONAL
< . . A SUCCESS (today)
A Foundedin 1995 and based in Scandicci(Florence, Italy), Powersoft CAIENTS
presents a broad portfolio of amplifiers, speaker components and
software designedin particular for sound installation and live audio
applications S 68 138
- _ _ ) PRODUCTION DISTRIBUTORS COUNTRIES
A Since 1995 Powersoft channeled the passion for innovation by PLANTS* worldwide COVERED

redefining standardsin the professionalaudio industry

FINANCIALBIGHLIGHTS
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PRODUCTS AND SOLUTIONS
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OEM RACK REMOTE ACTIVE SPEAKER DSP SIGNAL BASS SHAKERS SECURITY DIAGNOSTIC
AMPLIFIER CONTROL AMPLIFIER PROCESSING TRANSDUCERS MULTIMEDIA AND PROGNISTIC
DEVICE SERVICES

VS MARKETS

J

CORPORATE

HOUSES OF
WORSHIP

ol @RS o

CONVENTION AIRPORTS THEME PARKS STADIUMS CONFERENCE AUTOMOTIVE RETAIL
& EXHIBITION & ARENAS & BOARD ROOMS
CENTERS
:W J./’,.\*
INDUSTRIAL HOTELS & BARS & THEATRES MUSEUMS MALLS & CRUISE SHIPS
RESORTS RESTAURANTS SHOPPING
CENTERS

CORPORATE PRESENTAHON

ﬁersoﬂ



STRONG INTERNATIONAL PRESENCE

1H 2024 REVENUES
BREAKDOWN

EU 48.6%% .

X oF

POWERSOFT R.
Tokio, Japan

POWERSOFT R.
Beijing, China

"

68 DISTRIBUTORS$38 Countriegovered
28 SERVICE CENTERS

12 REPRESENTATIVES
POWERSOFT

HEADQUARTER
Scandicci, Fltaly
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DIVERSIFIED AND EFFICIENT RES'EARCH

L > >

BUSINESS MODEL i 2

DESIGN =

CORE STRENGTHS VA YA VAN =

e "

DEVELOPMENT | 2

A R&D Dept.with astrong focus on NN\ s

Innovationa_ndproduct designto address -y v _

market requiremens PRODUCTION

A Purchasing Deptwith high-level technical
capabilitiesand smart supply chain
management skills

A Internal ((Lean.» PrOdUC“Oﬂ"OWS hlgh F;\':‘/ICI;K MSSASLES TRANSDUCE SERVICES
volume capacity potentidb address time to

market requirements

A Diversified sales networko better enter SALES AND MARKETING

each market segment

POWERSOFT KEY AUDIO
us CLIENTS MANUFACIURERS
v Powersoft R.O.

MULTIBRAND  (China & Japan)
CORPORATE PRESENTATON AGENTS Torrersofe
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MADE IN ITALY-
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. PRODUCTION SITE A
MODULES

/ Gorizia
PRODUCTIONF
ELECTRONIC
BOARDS PRODUCTION OF
Vicenza ELECTRONIC BOARDS
Bologna

HEADQUARTERS & FINAL
ASSEMBLY
Firenze

PRODUCTIONF

ELECTRONIC
BOARDS
Cortona [
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REDEFINING THE PRO AUDIO o

INDUSTRY BY SET TNE®/

BENCHMARKS

2024
BEST PROJECT OF THE YEAH
SPHERE, LAS VEGAS
[ )
2023
MANUFACTURER
OF THE YEAR
( ]
2022
BEST AUDIO
MANUFACTURER
2021 o
CORPORATE’TEJ%
RESPONSIBILITY
([ ]

2020

INDUSTRY
INFLUENCE

INTERNATIONAL
PATENTS

R&D PERSONNEL ~ 4.5% OF REVENUES
(27% OF EMPLOYEES) INVESTED IN R&D IN
FY 2023

t 2 4 S NBawh growdhacceleratorto support
new projects and innovative technologies.
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ESTABLISHING PARTNERSHIPS WITH STRATEGIC PLAYERS

FORGING ALLIANCES WITH STRATEGIC STAKEHOLDERS STANDS AS A PIVOTAL TACTIC FOR EXPANDING INTO NEW |

Powersoft announced a technology partnership with Ferrari Sp.A,, Powersoftannouncedits contribution in the ImmersiveSoundof Sphere
bringingtogether Italian excellencen acousticinnovationand automotive in Las Vegas through immersive haptic technology and cutting-edge
engineering amplifier solutions

Ernesto Lasalandra Ferrari Chief Research& Development Officer. David Dibble, MSGVenturesCEQ & 2 6 S NRutifgledydand energy
& S Qddjoyedby the technologypartnershipwith Powersoftwhichwill efficient technologymade them the perfect partner to help achieveour
enableusto deliverexceptionalaudio experiencesOur goal is to develop sustainabilitygoalswithout compromisingaudioor hapticqualitye

cutting edgesolutionsand offer superiorsoundqualitye.

LASTAMPA

Economia

Lavoro Agricoltura TuttoSoldi Finanza Borsaltaliana Fondi Obbligazioni

Powersoft, collaborazione tecnologica con Ferrari
per migliorare esperienza audio

TELEBORSA

LEGGI ANCHE
Powersoft, gruppo quotato su Euronext

Growth Milan e attivo nei sistemi di
amplificazione audio, trattamento del
segnale e sistemi di trasduzione per il
settore pro-Audio, ha annunciato una
collaborazione tecnologica con Ferrari,
casa automobilistica italiana che fa parte
del FTSE MIB.

Powersoft corre in Borsa sulla

% . . RS £ R collaborazione tecnologica con
La collaborazione - si legge in una nota - ha l'obiettivo di sviluppare soluzioni che Ferrari

contribuiscano a migliorare l'esperienza del marchio Ferrari in ambito audio,
minimizzando i consumi energetici e garantendo benefici in termini di efficienza, 15/02/202
affidabilita e qualita del suono. La significativa riduzione della dispersione di calore, Powersoft, Alantra incrementa

il recupero attivo dell'energia reattiva degli altoparlanti e la flessibilita di target price e conferma Buy
CORPORATE PRESENTAHGN 7onfersoﬂ



NEW POWERSOFT HQ

HUMAN AUDIO EXPERIENCE CENTER

CentralizedEfficiency Enhancedtollaborationand cost
savingghroughunified corporatefunctions

Innovation Hub:A global center for cuttingdgeaudio
technologyanddevelopment

Growth-Ready DesigrBuiltto supportincreasing
workforceandoperationaldemands.

SustainableOperations Energyefficienttechnologiesor
reducedenvironmentalimpact.

CollaborativeSpacesSynergistiavork environments
promotinginnovationand employeewell-being

o 338

TR

& T

©ATELIER(S) ALFONSO FEiVAE517*

CORPORATE PRESENTATIGN
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EFFICIENCY IS OUR
SUSTAINABILITY PLEDGE

3.1 GWatt

Totalnominal
power sold

987,500 ‘ ) 4.9 TWattth

Totalused
energy

Amplifierssold

m

POWERSOFT
AMPLIFIER

All the provideddata is basedon informationupdatedas of January2025
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30%

Reduction
In Energy
Consumption
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MARKET TREND AND STRATEGY



THE ITALIAN EXCELLENCE

AT T
PRO
MAR

HE TOP OF HiBEND
~FESSIONAL AUDIO

KET

AT THE TOP OF THE PYRAMID

A Top Leader ithe high-end professional

audio

market.

A Globally recognizetharket setter of
cutting-edge products.

A Serving a diversified range of clients, both
professional customerand manufacturers.

A 29 years as a forefront player in the

market, set to face future challenges and to

exploit new opportunities.

PRO AUDIO

Loudspeaker, Amplifiers, Mixer,
DSP Transducer & others

ﬁersoﬁ

MID MARKET (SENPRO)

Portable sound, Headset,
microphones,
Mixer Console & others

MASS MARKET (CONSUMER)

TV Speaker System, Headset, in ear
audio set & others

CORPORATE PRESENTAHON
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INCREASING FOCUS
ON GROWING SEGMENTS

REFERENCE MARKET FOR TARGET APPLICATIONS
STEADILY GROWING IN NEXT 5 YEARS EXPECTING TO
EXCEED 1 BILLION EUROS BY 2030

INSTALLED APPLICATIONS

APowersoftoutperforming vs market average

in the past 3 years 2019 2020 2024 2030
ACompanystronger focus on installed business
allowsoptimistic forecastconsidering relevant ES TOURING AND RENTSROWING DEMAND AFTER LONG SUFFERING

market size and growth

ABUSinESS 0pp0rtunitie$n immersive applications . IMMERSIVE APPLICATIONBOWING QUICKLY, NICHE MARKET

confirm brand strength and growing awareness in

] . - % LEISURE APPLICATICBELID GROWTH DUE TO LONG TERM PROJECTS FOR LARGE VENUE
leisure installed vertical markets

COMMERCIAL APPLICATICIENSTANT RELEVANT GROWTH EXPECTED IN THE NEXT FEW

*Dataisrelatedto referencenarket for raclamplifiersandtransducergmodulesexcludejl
Data source: Powersataboratiorbasedon primaryresearctpanels

CORPORATE PRESENTAHON ;owersoﬂ
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A MARKET WITH ROOM
FOR GROWTH AND

>
no, »

CONSOLIDATION 4 E
§ MUSICTRIBE ;
Main market playersfor company | L.
size andevelof verticalintegration :
of products andffered services :
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THREE PILLAR STRATEGY TO KEEP GROWING

oS

FOCUS ON INNOVATION
AND NEW TECHNOLOGIES

A Toplevel R&Dlaboratory

At 2¢SNIHBINQA
growth acceleratorto support new
projects and innovativéechnologies

A Environmentallyfriendly products
Small sizedyugepower, super
efficient

FROM PRODUCT COMPANY

TO SOLUTION PROVIDER

A

A

Proprietary solutionsdesignedfor
specifictarget applications

Cloudnative IOT productdo offer
customrelatedservices

Softwarebasedservices to exploit
upsellingcross-sellingpotential
(cloud services)

Partnershipfor the expansion of
the product/service catalogue

&

STRENGTHENING OF
PRESENCE IN STRATEGIC
MARKETS

A Boostpresencein US, UK,
Germany and Latin America
market

A Directpresencein China, Japan,
Middle East

A Partnershipswith strategic
players toenter new markets

ﬁersoﬂ
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ACQUISITION OFARRAY



POWERSOFT S.P.A. ACQUIRES THE SHRRAYIKS.R.L.

Acquisitionin line with the D NP2 dgtrd@egyof growing organicallyand through M&A, definedsincethe IPO,
andof repositioningfrom ProductCompanyto SolutionProvider

?
:@’ i Strongfocuson innovation, industry-proven technologicalknow-how and Made in Italy askey sharedvalues
« e betweenPowersoftand K-Array

_, Strong complementarities and significant potential synergiesthanks to increasedproduct diversification,
@ greatergeographigenetrationand expandedtarget markets,with significantopportunitiesin the automotive
- andtransportationindustries

Powersoftacquiresthe 51%of K-Array Sr.l., one of the mostinnovativecompaniesat internationallevelin the
audiosystemssector,with the option to acquirethe remaining49%

N HIKD The transaction perimeter includesalso the 50% of K-Array USALLC active in the distribution of K-Array
productsin the US

CORPORATE PRESENTATION ;owersoﬂ
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SOLUTION PROVIDER ALONG THE ENTIRE VALUE CHAIN

' POWERSOFT
PRODUCTS

(=) o0
MIXER
C AUDIO
o PROCESSOR
| [ Ep——
oe . OO
CONTROL & SIMULATION

SOFTWARE SWITCH

A fo e

< 7T ﬁ TRANSDUCERS

MyUniverso w N
CLOUD CLOUD RACK AMPLIFIERS + DSP
SERVICES GATEWAY REMOTE
CONTROLLERS
6 DSP
< b AMPLIFICATION RACK
2> MODULES CASE
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K-ARRAY AT A GLANCE

A K-Array is active in the designand manufacturingof innovative audio &
lighting systemswith high performanceand compactdesign

A K-Array,with over 100 highly-qualified professionals operatesthrough 3
Brandsfocusedon different marketsegments

A Foundedin 2005and basedin Scarperiae SanPiero (Florence Jtaly), K-
Array presents a broad portfolio of innovative, ultra-compact, high-
performance audio and speaker systemsfor small, medium, and large
applications

BRANDS

Brands Products Customers & Applications
ALinearrayspeakers A Soundtechnicians
K 'ﬁuﬁﬁsﬁy A Subwoofers ALiveeventorganizers
APortablesystems ATheatersinstallers
K GEAR ACompacspeakers 2 Eorporateﬁve:ts
Smart Audio Solutions APortableaudiosystems el

APrivateapplications

Alntegratedaudio & lightingsolutions AHQRECA

KS CAP E Alnvisiblespeakers ACommerciabpaces

e ARefinedaudiosystems AlLuxuryresidences

tWQ[EaLb!

KEY FINANCIALS FY 202GA  H N H N
Netdebt /(Cash)
29.8%
18.5% 19.7%
221
19.0
16.4
6.6
3.0 3.7
2022A 2023A 2024 Preliminary
= Revenues EBITDA reported EBITDA margin
REVENUES FY 2023A BREAKDOWN
By Geographic area By Brand
Latin K-SCAPE
America 2%

5%

USA
17%

Asia &
Pacific
15%

RoW
3%

EMEA
60%

K-ARRAY
79%

CORPORATE PRESENTAHOIN

1) KArrayresultsaccordingto Italian GAAP; 2) The NBebtof K-Arrayis affectedbythe transfer of the intellectual a%g industrial property rights and all other assets from HP SouAdray K
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K-ARRAY SOUND AROUND THE WORLD

%

K-ARRAY USA LL
Boston, USA

51 DISTRIBUTOR®0 Countriesovered
@® 14 REPRESENTATIVES HEADQUARTER

Scarperia e San Pierg
Florenceltaly

® KARRAY

CORPORATE PRESENTAHOIN - 7owersoﬂ
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SPEAKERS SUBWOOFERS SYSTEMS

K-ARRAY PRODUCTS AND SOLUTHONS

MONITORS ELECTRONICS MICROPHONES LIFESTYLE AUDIO & LIGHT

®&—O
&—O
&—O

SOFTWARE ACCESSORIES

7
INSTALL
COMMERCIAL

K-ARRAY VERTICALS

INSTALL TRANSPORTATION & CONCERT &
LEISURE AUTOMOTIVE LIVE SOUND

B

RESIDENTIAL &
YACHT
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CRUISE SHIPS
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VIKING

DISNEY

COSTA ATLANTICA
COSTAPACIFICA

P&O PACIFIC ADVENTURE
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BROADCAST STUDIO
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THE VOICE

X FACTOR

CHINACCTV CENTER
FIFA WORLD CUP DOHA
F1 MEDIA

FOX SUPERBOWIS

- 4,.

CORPORATE

=) = =] B = e

TIK TOK CHINA
GOOGLE

META
LUXOTTICA ITALY
JLL SINGAPORE
SABIC SAUDI

= =/ =4 4 -4 -2

PFIZER NY
ARMSTRONG HQ
LEFT LANE CAPITAL
PAVION

DELOITTE BOSTON
RED BULL HQ AUSTR






